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Primary: 
We would like at least 30% of 
parents to choose Kenwood in 
their top 3 school choices for 

the 2016 academic school year 

Goal: Attract a Broader Range 
of Parents to Choose Kenwood
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Secondary:
In turn, we are hoping for a 20% 
increase in parents sending their 

children to Kenwood by Fall 2016 



Why Kenwood?
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Features Benefits 

Computational Thinking 
program integrated into 
curriculum

✤Kenwood students learn technological 
ways of thinking, which gives them an 
advantage against other students
succeed in the digital future 

Kenwood is the leading 
school in computational 
thinking and innovation 
programs

✤ Kenwood’s computational thinking 
program enhances the students
by teaching them skills such as 
collaboration, communication, 
organization, problem solving, and critical 
thinking



Research Takeaways 
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✤ Parents and teachers do not have a complete 
understanding of computational thinking and its 
benefits to a student’s wellbeing

✤ When potential parents think of Kenwood, their 
lack of knowledge stops them from exploring 
what the school has to offer. They are unaware of 
the value of computational thinking

✤ When potential parents think of Kenwood, they 
focus on features, not benefits



Insight
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The key to appreciating Kenwood, is understanding the 
benefits and values of computational thinking.



Main Message
Students can use 

computational thinking 
skills such as critical 
thinking, problem 

solving, organization, 
collaboration and 

communication in all 
aspects of live, 

throughout their lives.
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“Become a Kenwood Kindergartener”
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Parents go through the academic journey of a Kenwood student, learning 
how they can use computational skills through the different stages of their 
lives: Elementary School, Middle School/High School, College, Young 
Professional, Family/Social Life



Event Overview
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10 Invitation



11 Banner Options
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Diploma



13
Chambana Moms Post 



14
Informational Flyer



15 Profile Pictures/Cover Photo



Customer Journey 
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Media Timeline17



Media Budget
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 Video



Contact Information
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Sarah Eagen 
eagen2@illinois.edu 
847-922-1018

Jessica Trunzo  
trunzo2@illinois.edu 
847-910-1700

Amanda Rodio  
rodio2@illinois.edu
847-849-3482 

Monisha Shah
mhshah4@illinois.edu 
248-212-9364

Thank you! Questions?

mailto:eagen2@illinois.edu?subject=
mailto:trunzo2@illinois.edu

